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THE BEST SPOT IN THE STADIUM




The ‘In-Stadium Sponsorship & Advertising Market' is overly saturated. Brands have a tough time standing out from the crowds.
To do so, they must innovate and go ‘Premium’ The Solution is Light-Net.
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IS THE BEST NEW MEDIA FOR LIVE SPORT ADVERTISING

because it enhances the in-stadium experience of fans
and boosts the interest of advertisers

LIGHT-NET IS THE BEST SPOT IN THE STADIUM

IN TERMS OF IMPACT, IMAGE AND ACCEPTATION,
WHAT CAN TOP THIS ?

SPECTACULAR AND PREMIUM EFFECTS
AUDIENCES WILL NOT FORGET

* INTERNATIONALLY PATENTED TECHNOLOGICAL
INNOVATION that turns a simple lifeless net into a
premium media.

* TECHNOLOGICAL BREAKTHROUGH that revolutionizes
the in-Stadium Sponsorship and Advertising Market.

« NEW WORLDWIDE STANDARD, in all stadiums and
venues, on all TV screens, for all major competitions.

BASEBALL - TENNIS - FOOTBALL - AMERICAN FOOTBALL
- HOCKEY - HANDBALL - VOLLEYBALL - BADMINTON

French Football Federation - 2020 Innovation Awards




~NEW PRODUCT on » HUGE BN$S MARKET INTERNATIONAL PATENTS
USA - France + Germany + United Kingdom - Spain - Italy

BUSINESS MODEL

We sell Light-Nets to Exclusive License Holders

OUR PROGRESS
1st functional FFF Innovation Incubated @ Le
prototype Awards 2020 Tremplin Paris & Co
THE MOST “EYE-CATCHING"
IN-STADIUM COMMUNICATION!
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New Financing Round

Simple Agreement for Future Equity

M$1

Funding Goals

We have previously invested K$695 to produce our first functional
prototype, prove the reality of our technology and obtain the patents in
the major countries of the Sport Market. 60% of this amount (K$417) has
been raised from ‘friends, fools and family' and the remaining K$278
came from government subsidies to encourage technological
iInnovation.

With this new round of financing, we will ramp up technology to
produce our second series of prototypes and enter the phase of tests,
both in lab and in the field. We will also fine-tune our final products to fit
the market needs. and extend our IP on new countries.

Gilles BERARD - gilles.berard@gxllos.com +337 67 7173 55

+M$ 0.5

Timeline

Our course set is clear: Assert our solution as the new worldwide
standard in all stadiums and venues, on all TV screens, for all major
competitions in 3 years time.

Simple Agreement for Future Equity - BSA AIR

Subscription period: 4 months
Value: Cap MS$5 - Floor MS$S2.5
Discount: 15%

Triggering factor: Capital increase
Duration 24 months

Light-Net Sports, SAS - 75, rue de la Tour - 75116 Paris, France - Founded: 2020



